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About

Centrum Psychologiczne Sztuka Harmonii is a trusted psychological
center based in Gdarisk, Poland, with five locations across the Tricity area
including Gdarisk, Sopot, and Gdynia. Our mission is to help individuals
rediscover balance and emotional wellbeing  through  high-quality
psychological and psychiatric support delivered in a welcoming and
respectful environment.

Our center offers more than 69 specialized services, including
psychotherapy, ADHD diagnosis, autism assessments, couples therapy,
child and  adolescent  psychology,  psychiatry,  sexology,
psychotraumatology, and psycho-oncology. We support people facing a
wide range of lite challenges—from anxiety, depression, and stress to
relationship difficulties and developmental conditions.



Mission

our mission s to provide professional psychological and psychiatric care
in an environment b

n understanding, empathy, and respect. We
support individuals, couples, and families in navigating life’s challenges
by offering evidence-based therapies, accurate diagnoses, and

g to each p ique needs.

Through a multidisciplinary team and a wide range of specialized

services, we help people regain balance, strengthen emotional resilience,
and improve their quality of life. At Sztuka Harmonii, we believe that
mental health care should be accessible, compassionate, and grounded
n . .




Vision

Our vision is to become one of the most trusted and respected
psychological care centers in Poland, recognized for combining clinical
excellence with compassionate care. We aim to create a community
where mental health is treated with openness, professionalism, and
dignity.

y sen
and integrating modern therapeutic approaches, we aspire to help
individuals and families across the region achieve lasting emotional
balance and a deeper sense of harmony in their ives.
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Primary Logo

CENTRUM PSYCHOLOGICZNE
SZTUKA HARMONII



Secondary Logo
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App Icon

An app icon is a compact, square visual symbol that
represents the brand within mobile and desktop
application environments. It is designed for small sizes,
must be instantly recognizable, and should use simplified
forms, bold shapes, and minimal detail. The app icon
should not contain long text, taglines, or complex
graphics, and must maintain clarity across different
backgrounds and resolutions.



Social Media Profile

A social media profile icon is a circular or square brand
identifier used across social platforms to represent the
brand in feeds, comments, messages, and profile pages.
It should prioritize recognizability at very small sizes and
typically uses the primary logo mark, monogram, or
symbol rather than the full logo.



Logo Usage

Always maintain clear space around the logo equal to 75% of the logo's height, ensuring it has sufficient
breathing room and remains visually clear and impactful.

CENTRUM PSYCHOLOGICZNE

SZTUKA HARMONI}

100%
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Unacceptable Use

CENTI YCHOLOGICZNE
Q s

CENTRUM P€YCHOLOGICZNE
SZTUKA HARMONII

Do not add a drop shadow

DONTT place the logo on a color without
sufficient contrast

Do ot change the color

Do not add blur effect
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Primary Typeface

Poppins

AQ
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Secondary Typeface

Montserrat
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(CONTEXT TEXT AND INNER HEADLINES HEADLINES AND TYPO BREAKS

e Z: BRAND TYPO —-—

Montsarrat Madium - Captal Latters
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p— Montserrat Bold - Copitl Letters
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Social Identity

X Cover Page
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X Cover Page

CENTRUM PSYCHOLOGICZNE
SZTUKA HARMONII



Instagram Post

@yourname
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Brand Mockup
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